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24. Social Media Campaign
Snowy Mountains Grammar School (SMGS)
Let's Explore Kindergarten Readiness Program Campaign

Artwork and concept: Mike Shankster
Story copywriting and social media graphics: Sarah Elliot

The Story:
Wonder Wombat, the star of our campaign, was the initial concept for a mural in
the Junior School courtyard. Designed by local artist and muralist Mike Shankster,
the School went with his second concept, a landscape for the mural. 

We revisited the Wombat concept and asked Mike if he could digitise his original
works. We felt this was a perfect focus for our Kindergarten Readiness campaign
as Wonder reflected our spectacular region's landscape, flora, and fauna and our
students' spirited, genuine and curious nature. 

With the wombat complete, we turned to Wonder's story and how we could
package it into a meaningful and memorable campaign. 

Graphic Designer, Sarah Elliot, crafted the story of an inquisitive wombat eager to
start his BIG SCHOOL learning journey at SMGS! The story followed Wonder's
preparation for Let's Explore, the SMGS Kindergarten Readiness program. 

We tied the experiences Wonder would have at big school to our Kindergarten
program differentiators and elements.

Social tiles were made for each part of Wonder's story. These tiles were then
published at 3-4 day intervals with a caption about an element of our
Kindergarten program and a Call to Action (CTA) linking back to the registration
page.
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LET’S EXPLORE
SNOWY MOUNTAINS GRAMMAR SCHOOL




